KEYS TO SUCCESS:

EMPHASIZE PURPOSE OF CFC: CHARITIES DEPEND ON OUR DONATIONS TO REACH PEOPLE IN NEED; EVEN IF WE DIRECTLY WON’T BE IN NEED, WE LIVE IN A SOCIETY THAT RECEIVES BENEFITS FROM THE CHARITIES IN THE WAKE OF NATURAL DISASTERS, TERRORISM, OR PERSONAL CRISIS, OR TO CONDUCT RESEARCH FOR CURING DISEASES. 

ADVERTISE BENEFITS:

-MAKES THE GIVER FEEL GOOD: THERE IS JOY IN HELPING OTHERS.

-FOR THE PRICE OF TWO CD‘S OR A FAST FOOD MEAL PER MONTH, WE CAN DO REAL GOOD FOR THOSE LESS FORTUNATE BE IT MEDICAL EXPENSES, FINDING NEW MEDICAL TREATMENT, SAVING LIVES, TEACHING OUR CHILDREN VALUES SO THEY DON'T END UP CRIMINALS/ IN JAIL.  

-SOCIAL RESPONSIBILITY: WE'VE BEEN BORN INTO A LOT OF WEALTH/ FREEDOM AND WE SHOULD SHARE THAT WITH THOSE WHO WERE NOT AS FORTUNATE.

-WE ALL WORK HARD FOR OUR MONEY, BUT NO MATTER HOW TIGHT YOUR BUDGET IS THERE ARE THOSE WITH LESS WHO NEED OUR HELP.

-TAX DEDUCTIBLE:  SAVE THE RECEIPT; IF YOU “ITEMIZE”, YOU CAN DEDUCT CONTRIBUTIONS.
ADDRESS “FEARS” OF THE INDIVIDUAL: CHARITIES IN CFC HAVE BEEN SCREENED, AND HAVE TO MEET ACCOUNTING STANDARDS.  “ADMIN COSTS” ARE PUBLISHED, SHOWING HOW MUCH IS “OVERHEAD” COSTS OF THE CHARITY AND HOW MUCH GOES TO THOSE IN NEED.

PROVIDE CONVENIENT OPPORTUNITY TO GIVE:  PEOPLE WON’T GIVE IF THEY AREN’T ASKED/ PROVIDED DIRECT INSTRUCTION ON HOW TO GIVE.
CFC KEY WORKER MUST FOCUS ON CFC:  PLAN 100% CONTACT (MAY REQUIRE APPOINTING OTHER KEY WORKERS), KNOW THE UNIT’S T/O SO ALL SECTIONS ARE CONTACTED, PLAN CONTACT AT FORMATIONS THEN LET THEM ALL CONVENIENTLY FILL OUT PLEDGE FORMS, GET CFC MESSAGE OUT TO BUILD AUTHENTIC ENTHUSIASM.

PUBLICITY: POSTERS/ FLYERS, EMAIL, CONTACT, STAFF MEETING BRIEFS, LEADERSHIP INFLUENCE.

